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LETTER S
BUILDINGS

SKY

LAND

Logo Development

The SKYLAND PROPERTIES logo is a modern, architectural mark built around a stylized letter “S”, representing the brand name and serving as the central visual anchor.

The logo is vertically structured to reflect Sky and Land—the upper section symbolizes vision, growth, and ambition, while the lower section represents stability, trust, and strong foundations. Together, they express development that rises with purpose.

The vertical forms within the mark resemble buildings, reinforcing the brand’s core focus on real estate, urban development, and architectural precision.

Overall, the logo unifies identity, environment, and structure, conveying SKYLAND PROPERTIES’ commitment to building reliable, forward-looking spaces.
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Logo Construction

The SKYLAND PROPERTIES logo is constructed on a precise vertical grid system to ensure balance, consistency, and scalability. The mark is formed using evenly spaced vertical modules that define the building-like structure and maintain 

proportional harmony.

Diagonal guides divide the symbol into upper and lower sections, establishing the Sky and Land relationship while shaping the stylized “S” at the center. All elements align to the grid, ensuring visual accuracy and clarity across all sizes and 

applications.
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Proportion

The SKYLAND PROPERTIES logo is constructed on a precise vertical grid system to ensure balance, consistency, and scalability. The mark is formed using evenly spaced vertical modules that define the building-like structure and maintain 

proportional harmony.

Diagonal guides divide the symbol into upper and lower sections, establishing the Sky and Land relationship while shaping the stylized “S” at the center. All elements align to the grid, ensuring visual accuracy and clarity across all sizes and 

applications.

Vertical symbol usage
*Most preferred usage

Horizontal symbol usage
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Free Space & Minimum Usage

Minimum usage

15mm

Minimum usage Minimum usage

9mm 15mm

For horizontal symbol usage For symbolFor vertical symbol usage
*Most preferred usage
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Free Space

SAMPLE TEXT

4x 4x

4x

4x 4x

4x 4x

4x

Rus, nonductus, nes, nit, nerunim publiis abi simo con rehem, forbemus 
horet; horaes Multiquam tela dienam hore dium ti sed fortem interni con-
delut ad mactus, coenductu scit investra vivideo adduces temultorum et 
L. Catis pubi sulvigit, conscer hoccierem diem P. Risquam actasta, non-
firis sidi, quid nit. Poponsim intem mantiu vit, facii intea estrur, Catquod 
C. Vas caelude linatertam in nos, estrum iam estiquium fuem se avenato 
vatus Mariter terniris.

SAMPLE 
TEXT

Ensure there is adequate clear space around the logo whenever any additional element is incorporated into the layout. This reserved area must remain free from text, graphics, images, or any other visual components. Maintaining consistent spacing on all 

sides helps preserve the logo’s visibility and impact. The clear space should scale proportionally with the size of the logo to ensure consistency across different formats. This rule must be followed in all applications to protect the integrity and legibility of the 

brand mark.

Brand Guidelines



Skyland Properties 10

Symbol Usage

Symbol crops can be used as a strong visual design element in both digital and print media.They help create focus by highlighting specific parts of a symbol rather than showing it in full.

This technique adds visual interest, improves composition, and enhances overall aesthetic appeal.

SAMPLE TEXT

SAMPLE TEXT

Rus, nonductus, nes, nit, nerunim publiis abi simo con rehem, forbemus 
horet; horaes Multiquam tela dienam hore dium ti sed fortem interni con-
delut ad mactus, coenductu scit investra vivideo adduces temultorum et 
L. Catis pubi sulvigit, conscer hoccierem diem P. Risquam actasta, non-
firis sidi, quid nit. Poponsim intem mantiu vit, facii intea estrur, Catquod 
C. Vas caelude linatertam in nos, estrum iam estiquium fuem se avenato 
vatus Mariter terniris.

Rus, nonductus, nes, nit, nerunim publiis abi simo con rehem, forbemus 
horet; horaes Multiquam tela dienam hore dium ti sed fortem interni con-
delut ad mactus, coenductu scit investra vivideo adduces temultorum et 
L. Catis pubi sulvigit, conscer hoccierem diem P. Risquam actasta, non-
firis sidi, quid nit. Poponsim intem mantiu vit, facii intea estrur, Catquod 
C. Vas caelude linatertam in nos, estrum iam estiquium fuem se avenato 
vatus Mariter terniris.

SAMPLE 
TEXT
Rus, nonductus, nes, nit, nerunim publiis abi simo con 
rehem, forbemus horet; horaes Multiquam tela dienam hore 
dium ti sed fortem interni condelut ad mactus, coenductu 
scit investra vivideo adduces temultorum et L. Catis pubi 
sulvigit, conscer hoccierem diem P. Risquam actasta, 
nonfiris sidi, quid nit. Poponsim intem mantiu vit, facii intea 
estrur, Catquod C. Vas caelude linatertam in nos, estrum iam 
estiquium fuem se avenato vatus Mariter terniris.
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Color Usage
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Logo Misuse

DON’T CHANGE ANY SIZE OF ELEMENT OF THE LOGO DON’T CHANGE ANY SIZE OF ELEMENT OF THE LOGO DON’T CHANGE ANY SIZE OF ELEMENT OF THE LOGO DON’T CHANGE ANY SIZE OF ELEMENT OF THE LOGO

DON’T CHANGE ANY SIZE OF ELEMENT OF THE LOGO DON’T CHANGE THE TRANSPARENCY OF THE LOGO DON’T USE COLORED LOGO ON DARK BACKGROUND DON’T CHANGE ANY SIZE OF ELEMENT OF THE LOGO
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Primary Color

The primary color palette represents the foundational colors of the Skyland Brand. These colors serve as the main visual elements across all brand communications and marketing materials. They should be applied consistently to ensure a unified and 

recognizable brand presence. The palette embodies the brand’s tone, refined elegance, and contemporary character. Consistent use of these core colors strengthens brand identity and reinforces a cohesive visual experience across every touchpoint.

EMERALD GREEN

Hex:003b40

RGB: 0, 59, 64

CMYK: 93%, 59%, 59%, 50%

MIST

Hex:CCD8D9

RGB: 204, 216, 217

CMYK: 6%, 1%, 0%, 15%
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Tint & Shades

METALLIC GOLD

MIST

EMERALD GREEN
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TYPOGRAPHY

Primary Font

Secondary Fonts

4.1

4.2



Skyland Properties 17

Primary Font

ARBORIA

Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Thin Light Regular Medium Semi Bold Bold
Titles

Headlines
Key Messaging
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Secondary Font

HELVETICA NEUE LT PRO

Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Thin Light Regular Medium Bold Heavy Black
Body Text

Captions
Supporting Content

LUXERIE

Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Regular
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Visiting Card

Brand Guidelines

FRONT BACK

LONGNAME
TITLE

www.skylandproperties.ae

+971 58 9086406
info@skylandproperties.ae
www.skylandproperties.ae

Unit 602, The Galleries Building No.3,
Downtown Jabel Ali,

PO Box No. 52751, Dubai, UAE
800 SKYLAND

Skyland Horizons
Real Estate Development LLC
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Letterhead
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Email Signature

Brand Guidelines

LONGNAME
TITLE

P.O. Box 52751, Dubai, UAE 800 SKYLAND

info@skylandproperties.ae

www.skylandproperties.ae



Skyland Properties 23

A3 Envelope
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FRONT BACK



Cheque Envelope
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NFC Card
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FRONT BACK
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Identity Card
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Lanyards
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Notebook

Brand Guidelines

COVER FIRST PAGE
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Notepad
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FRONT BACK
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Yearly Planner
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Pen
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Mouse Pad
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Coffee Mug

Brand Guidelines

FRONT BACK
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Coaster
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Paper up
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FRONT FRONTBACK BACK
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Stirrer
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Paper Bag
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T-Shirt
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T-Shirt
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Brooch
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Ipad Case
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Portable Power Banks
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A4 Folder
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Pen
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PPT Template
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PPT Template
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Website Template
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Social Media Post
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Headline
Subheadline

Headline
Subheadline

Headline
Subheadline
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Social Media Post

Brand Guidelines



Skyland Properties 51

Social Media Post
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Social Media Post
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Digital Ad Guidelines

Brand Guidelines

Logo

Button

Logo

Headline
Headline

Button

Logo

Headline
Button
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Digital Ad Layouts
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Brochure and Presentation Templates
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Hoardings and Banners
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Email Template

Brand Guidelines



THANK YOU


